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POSITIVE

ACCELERATION IN H2

SOURCE: SELL -IN BMS 2025



YEAR

Th

MARKET SHARE GAIN

+30
FULL YEAR

bps

SOURCE: SELL -IN BMS 2025



IN  EUROPE
IN  NORTH ASIA

IN  EMERGING MARKETS
IN  NORTH AMERICA
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CHINA

SOURCE: L’ORÉAL LUXE 2025 LIKE -FOR -LIKE BMS MARKET & MARKET SHARE SELL -IN COMPASS 2025 
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+3%
MARKET
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SOURCE: L’ORÉAL LUXE 2025 LIKE -FOR -LIKE GROWTH, SELL -IN COMPASS
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L’ORÉAL LUXE 2025 LIKE -FOR -LIKE SALES GROWTH, SELL -IN / BMS MARKET 2025 

+6 %
L’ORÉAL LUXE

EUROPE
- VERY ROBUST#1

+3%
MARKET

SOURCE: L’ORÉAL LUXE 2025 LIKE -FOR -LIKE GROWTH, SELL -IN COMPASS / BMS MARKET 2025 



L’ORÉAL LUXE 2025 LIKE -FOR -LIKE SALES GROWTH, SELL -IN / BMS MARKET 2025 
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- ON PAR#1
+2%
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+2 %
L’ORÉAL LUXE

SOURCE: L’ORÉAL LUXE 2025 LIKE -FOR -LIKE GROWTH, SELL -IN COMPASS 
/ BMS MARKET EXCLUDING HYGIENE 2025  



L’ORÉAL LUXE 2025 LIKE -FOR -LIKE SALES GROWTH, SELL -IN / BMS MARKET 2025 SOURCE: L’ORÉAL LUXE 2025 LIKE -FOR -LIKE GROWTH, SELL -IN COMPASS / BMS MARKET 2025 
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- HIGH -GROWTH #1

+12 %
L’ORÉAL LUXE

+7%
MARKET



FRAGRANCES

STRONG

+10 %
L’ORÉAL LUXE

+5%
MARKET

SOURCE: L’ORÉAL LUXE 2025 LIKE -FOR-LIKE GROWTH , SELL-IN COMPASS / BMS MARKET 2025 



FEMININE FRAGRANCE

SOURCE: PANEL CONSOLIDATION FULL YEAR 2025 LOCAL MARKETS & ESTIMATION TRAVEL RETAIL



VALENTINO BORN IN ROMA
#1 FEMININE US #2 MASCULINE US

SOURCE: CIRCANA FULL YEAR



PRADA PARADIGME
Top 10ALREADY

SOURCE: SELL -OUT LAUNCH TO DATE 



MIU MIU MIUTINE
First Launch



OUR COLLECTIONS
20% Growth

SOURCE: LIKE -FOR -LIKE GROWTH SELL -IN COMPASS  2025



SKINCARE

IMPROVED

-5%
MARKET H1  2025

-1%
MARKET H2  2025

-6%
MARKET 2024

SOURCE: SELL -OUT 2025



HIGH SCIENCE 
Innovations





+40%

SOURCE: LIKE -FOR -LIKE GROWTH SELL -IN COMPASS FULL YEAR 2025



+9%

SOURCE: LIKE -FOR -LIKE GROWTH SELL -IN COMPASS FULL YEAR 2025



+25%

SOURCE: LIKE -FOR -LIKE GROWTH SELL -IN COMPASS FULL YEAR 2025



+1 %
L’ORÉAL LUXE & MARKET

MAKEUP

FORGING

SOURCE: L’ORÉAL LUXE 2025 LIKE -FOR -LIKE GROWTH, SELL -IN COMPASS / BMS MARKET 2025 



PRADA & YSL



LANCÔME



OVERPERFORMING

CHANNELS

+1%
OFFLINE

+10%
ONLINE

SOURCE: SELL -IN COMPASS  EXCLUDING TRAVEL RETAIL



OFFLINE

EXCEPTIONAL

2/3
OF OUR SALES

SOURCE: SELL -IN COMPASS
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FREE STANDING
STORE



FREE STANDING
STORE



CORNERS
DEPARTMENT STORE



CORNERS
DEPARTMENT STORE



GONDOLAS
SPECIALTY STORE



GONDOLAS
SPECIALTY STORE



POP UP
HIGH TRAFFIC AREA



POP UP
HIGH TRAFFIC AREA



ONLINE

PIONEER

1/3
OF OUR SALES

SOURCE: SELL -IN COMPASS



D2C
State of The rt CONSUMER E -EXPERIENCE



AMAZON
Expanded BEYOND THE US



TIK TOK SHOP & DOUYIN
Impressive RESULTS



SUPERCHARGED
with    ICONTENT CREATION



STRONGER
THAN EVER



L’ORÉAL LUXE 22.4%

COMPETITOR 1 9.6%

COMPETITOR 2 8.9%

COMPETITOR 3 4.6%

OPERATING
Margin

SOURCE: ALL FIGURES FOR CALENDAR 2025. NOTE THAT L'ORÉAL IS BEFORE NON -ALLOCATED ITEMS (2.5% OF SALES AT GROUP LEVEL)
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2026
OUTLOOK

BUILDING ON 



Outperformance 

REASONS

IN 3



UNPARALLELED
PORTFOLIO 

#1



> 150 €   

SUPER PREMIUM LUXURY

50 -150 €

PRESTIGE LUXURY

< 50 €

ACCESS LUXURY

MARKET19%

MARKET52%

MARKET29%

COMPLEMENTARITY
ACROSS ALL LUXURY SEGMENTS

Portfolio

SOURCE: SELL -IN FULL YEAR 2024 BMS



POWERFUL PLAN



L’ORÉAL LUXE x KERING BEAUTÉ
AN HISTORICAL PARTNERSHIP 

WHEN ALL REGULATORY APPROVALS ARE OBTAINED





COUTURE
BRANDS



VALENTINO & PRADA
HYPER GROWTH MODEL

2018 2019 2020 2021 2022 2023 2024

> €700M

~€100M

L'ORÉAL  LUXE 

< €50M

2017 2018 2019 2022 2023 202420212020

PREVIOUS OWNER L'ORÉAL  LUXE PREVIOUS OWNER

2025 2025

> €700M

SOURCE: SALES IN SELL -IN FULL YEAR 2025 



EXPANSION

Store openings  in 2025+22
Store openings  in 2026+20



INNOVATION
POWER 

#2



SKINCARE

IN

RETURN TO



LANCÔME
LONGEVITY MD



KIEHL’S
ULTRA FACIAL MEDICATED 



BIOTHERM
ELECTROLYTES



IN

HIGH  

FRAGRANCES



ARMANI 
POWER OF YOU 



YSL
LIBRE BERRY CRUSH



MISTS
RECRUIT YOUNGER



MAKEUP

RE -IGNITE



COUTURE
DESIRABILITY



BALANCED
FOOTPRINT

#3



C1 - Internal use

KEEP REINFORCING
WW LEADERSHIP



C1 - Internal use

KEEP REINFORCING
WW LEADERSHIP



C1 - Internal use

KEEP REINFORCING
WW LEADERSHIP



C1 - Internal use

KEEP REINFORCING
WW LEADERSHIP



2026
ACCELERATE



FANTASTIC
THANKS TO



POWERFUL
THANKS TO



YOU
LUXURY
BEAUTY



YOUYOU



YOU
WARNING

THIS DOCUMENT DOES NOT CONSTITUTE AN OFFER TO SELL, OR A SOLICITATION OF
AN OFFER TO BUY L’ORÉAL SHARES . IF YOU WISH TO OBTAIN MORE COMPREHENSIVE
INFORMATION ABOUT L’ORÉAL, PLEASE REFER TO THE PUBLIC DOCUMENTS REGISTERED
IN FRANCE WITH THE AUTORITÉ DES MARCHÉS FINANCIERS (WHICH ARE ALSO
AVAILABLE IN ENGLISH ON OUR INTERNET SITE: WWW .LOREAL-FINANCE .COM ). THIS
DOCUMENT MAY CONTAIN SOME FORWARD -LOOKING STATEMENTS. ALTHOUGH THE
COMPANY CONSIDERS THAT THESE STATEMENTS ARE BASED ON REASONABLE
HYPOTHESES AT THE DATE OF PUBLICATION OF THIS RELEASE, THEY ARE BY THEIR NATURE
SUBJECT TO RISKS AND UNCERTAINTIES WHICH COULD CAUSE ACTUAL RESULTS TO
DIFFER MATERIALLY FROM THOSE INDICATED OR PROJECTED IN THESE STATEMENTS. ANY
REUSE OF IMAGES AND CONTENT IS PROHIBITED AND / OR SUBJECT TO PRIOR
AUTHORIZATION .

http://www.loreal-finance.com/
http://www.loreal-finance.com/
http://www.loreal-finance.com/
http://www.loreal-finance.com/
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