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ernal medical beauty market estimation in value sell out, retail and medical dispensing, YTD25 Nov.

| LDB beat the market in 2025

| with a new record market share

Sell-out
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 Dermo market growth remained robust
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significantly above beauty market
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' 2025 sales
+5.5%  +4.0%
LFL growth unit growth
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Operating margin

‘ Based on 2025 figures :



| Gradual alignment
|

of sell-in and sell-out

+11.5%

LDB Sell-in™

01 02 03 Q4
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| Progressive turnaround of CeraVe
| Cerd¥ 2025 sell-in

+10.6%

01 02 03 Q4

2025 like for like sales growth.
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AlphaRet®
Orernight Cream
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skinbe+t+e

~——SCIENCE
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Intensive
Moisturising
Lotion

y Skin
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With 3 essential ceramides & shea butter

FAST ABSORBING

Lait Hydratant
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Aux 3 céramides essentiels et beurre de karité
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Anti-pelliculaire B

SALICYLIC ACID

ELLICULES
LDEMANGEAISONS

RORM
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Our portfolio
of complementary
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| 2025 beauty stimulu»s plan

| +150 bps in innovation Wei-ght"lon‘
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 We consolidated our positions
|

in total worldwide skincare top b

3rd party data (Euromonitor), total Skincare all channel; sell‘lue full year 2024%a



LAROCHE POSAY

BORATOIRE DERMATOLOGIQUE
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LAROCHEPOSAY | aAp) AST BAUME BD+

BAUME ULTRA-REPARATEUR APAISANT

AN JOL 5% + MADECASSOSIDE + TRIBIOMA
AVEC DE L'EAU THERMALE DE LA ROCHE-POSAY

LA ROCHE-POSAY

LABORATOIRE DERMATOLOGIQUE

Mea B3
SERUM

CONCENTRE INTENSIF
ANTI-TACHES ANTI-RECI

))MELASYL“

AIDE / VITAMINE B3

AVEC DE L'EAU THERMALE
DE LA ROCHE-POSAY

MELASYL"

MULTI-PATENTED

LABORATOIRE DERMATOLOGIQUE

ANTHELIOS
UVMUNE 400
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ANTI-OXYDANT

ANTI-DARK SPOTS FLUID
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NEW / NOUVEAU

DEVELOPED WITH DERMATOLOGISTS

Intensive
Moisturising
Lotion

For Very Dry, Itchy Skin

Helps restore the skin barrier, continuously
hydrates and soothes itch due to dryness
With 3 essential ceramides & shea butter

FAST ABSORBING
(\@ 5% HYDRO-UREA™

Lait Hydratant
Intensif

Peaux Trés Seches, Sujettes aux Démangeaisons

Aide a restaurer la barriére protectrice de la peau,
hydrate en continu et apaise les sensations de
démangeaisons liées aux sécheresses

Aux 3 céramides essentiels et beurre de karité

Cera

DEVELOPED WITH DERMATOLOGISTS

+5%

' LFL growth in 2025



| CeraVe outpaced the market in H2

| 9025 H2 sell-out in the USA

+1.5% -

Dermo market

+1.9%

Cerald

Cera

DEVELOPED WITH DERMATOLOGISTS

SOTLOED WITW DORMATOLEESTS

Anti-Dandruff
Hydrating
Shampoo

PYRITHIONEZINC
ANTI-DANORUFF
SAMPOO

rne:musmms.g
PARABENS & FRAGRANC

US 3rd Party Retail Panels
in sell-out value H2 2025.



| Strong momentum in Emerging Markets & China

2025 CeraVe sell-in Cera

DEVELOPED WITH DERMATOLOGISTS

Emerging Markets

2025 like for like sales growth.



SKINCEUTICALS

1B¢

Double-digit growth®

(12025 sales. - (22025 like-for-like sales growth.



to complement toxins
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SKINCEUTICALS

A.G.E.
| INTERRUPTER
‘ =+ ULTRA SERUM ~
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| A.G.E. Interrupter
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to address “Ozempic face”



| Vichy beat the Dermo Market

| : : : . :
leading longevity science in pharmacies
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= HAIR RENEWING
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— Sensitive scalp —
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MEDgital
Medical powered by Digital




| More medical reach
|

with more efficacy

HealthCage Professionnals: dermatologists, general practictioners, paediatricians, oncologists:: ‘\



Most prescribed brands

i ek

by dermatologists

DERCE

Anti dandruff
Anti-pelliculaire

| DERMATOLOGICAL
[SHAMPOO

OEVELOPED WITH DERNATOLOBISTS

Moisturising
Lotion
For Dry to Very Dry Skin

FRAGRANCE FREE

Lait
Hydratant
Peaux Seches a Trés Séches

LABCRATOIRE DERMATOLOGIQUE
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| Most sold skincare brands

in dispensing clinics

& SKINCEUTICALS

#]

ntensive
AlphaRet"
Overnight Cream

4+

skinbe+ter

SCIENCE"

#3




Topical supp ion with i ical lipids

the stratum ide profile
and strengthens skin barrier function in adults
predisposed to atople dermatitis

Pasd W Arciraw! Bamuisl F Willarea:", Kisty Srswn Jobn Chitsach.” Al
Ansa Purpaer” Michest J Cosk!* anel Bimen Doy

A Selenium Disulfide-Based Shampoao Is
ficial for Dandruff M and

the Sealp Microblome of Subjects of
Any Hair Type

Impact of targeting collagen diversity on skin aging
signs: a pilot study

WILEY
.

Periprocedural Skincare for Nonenerygy and Nonablative
Energy-Based Aesthetic P in Patients With Skin
of Color

A Single-center, Double-blinded, Randomized, Placebo-contralied Trial
Evaluating the Safety and Efficacy of a Dietary Supplement Contzining
Rosemary Extract on Visible Fadal Skin Quality

Evaluating the Effect of Fresh and Aged Antioxidant
Formulations in Skin Protection Against UV Damage
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Efficacy and Tolerability of a New Facial

2 inoyl Glycine-Containi
Depigmenting Serum Versus Hydroquinone 4%
over 3-Month Treatment of Facial Melasma
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Pigmentary Disorders around the World:
Self-Reported Prevalence and Impact on QOL
and Social Stigmatization
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Reversing Oxinflammation Associated with Glycative Stress and
Formation of Advanced Glycation End Products with a Dietary
Supplement Containing Rosemary Extract
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A Clinical Evaluation of Scalp Barrier Fanction, Ceramide Levels,
and Microbiome in Diverse Drandrwll Patients oy a1
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scientific publications
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N°1

Scopus(2010-present). Dermo-cosmetic brand publications
identified by affiliation or funding source.
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Worldwide e-commerce®

+18%

MIncludes sales on L'Oréal’s brand websites, sales to online pure players, and the e-commerce portion of sales to
traditional retailers (based on non-audited declarative data); like-for-like. 22025 LFL sales growth. 32025 sales.

USA SkinCeuticals D20

395%

weight of business

Our Biggest Ei vent
of the Year

Save 15% when You build a 4-piece bundle

Shop By Category

/




N°T

in Medical Advocacy

Measurement influencer Marketing / Traackr, DC360
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International
expansion
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‘Emerglng markets W\ & P

+13%

2025 like-for-like sales growth.



| Mainland China

|

+19%

SkinCeuticals®
#1Dermo brand




| Europe & North America
beat the market

|

+71%

Intensive
Moisturising

H1 03 Q4

Sell-in acceleration

Lait Hydratant
Intensif
Posi T

2025 like-for-like sales growth.



' Outlook




The dermo market

will remain dynamic

~1.5pts

above beauty
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| The quest for health and longevity

2.2B¢

" Skin sufferers | Procedures intenders +30% in 2 years

3rd Party Study in 14 markets 2024



| Growth of dermo haircare
|

Fastest growing segment

Hair in dermo

N°2 1/3

reason to consult of haircare in
a dermatologist total beauty

MInternational Dermatologists Barometer, conducted in 2025, covering 36 markets.
(2)'Oréal beauty market estimates FY 2025 based on manufacturer’s net prices.




| Emerging & China growth reservoirs
' New consumer pools




| Emerging & China growth reservoirs
| Weight of dermo in total beauty

22%

%
Jx

lower

7

Key Emerging China Top 5 Most Developed
Markets Dermo Markets

%)of D El beau Oreal b ti

Key emerging markets: Indoesia, Brazil, Thailand, India, Malaysia. op most developed



| We are uniquely positioned

to outperform the market




Unmatched e g~ % Prescription

partnership . 3 leadership
with aesthetic clinics | \ T Al

& SKINCEUTICALS

skinbe+ter

SCIENCE®

Dr. Adel



| Complementary portfolio of iconic brands

| to cover all consumer needs

<

% SKINCEUTICALS skinbe+ter

SCIENCE




| Driving value through brand mix

on all cateqgories

Face care Body care Sun care Hair care

l Premium

| Affordable




| CeraVe will fill

| the affordability gap on sun




' An unprecedented pipeline

| . .
of med-augmented innovations

+70 bps

in innovation weight of business
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DERCOS
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LAROCHE-POSAY
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EGGSHELL
COLLAGEN

LIFTACTIV

' § cOLLAGEN
| RESECiaLisT |

BONDING SER

 New collagen supplement
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With our 5 iconic brands,
powered by a unique medical engine,
we will shape the future of beauty
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Disclaimer

“This document does not constitute an offer to sell, or a solicitation of an offer to buy
L'Oréal shares. If you wish to obtain more comprehensive information about L'Oréal,
please refer to the public documents registered in France with the Autorité des
Marchés Financiers (which are also available in English on our Internet site:
www.loreal-finance.com). This document may contain some forward-looking
statements. Although the Company considers that these statements are based on
reasonable hypotheses at the date of publication of this release, they are by their
nature subject to risks and uncertainties which could cause actual results to differ
materially from those indicated or projected in these statements. Any reuse of images
and content is prohibited and/or subject to prior authorization.”
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