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@ ChatGPT

<—I— | have fair skin and I'm heading to the Basque Coast this weekend. What sunscreen do you recommend? \9/ @

Good guestion - especially for the Basqgue Coast, where the sun plus the
reflection off the water = a pretty intense combo ®

& For fair skin: minimum SPF 50

Clearly, with fair skin, you should aim for SPF 50 or even 50+. Why?

« Fair skin burns faster and is more sensitive to UV rays ( garnierfr )

» SPF 50 offers very high protection, recommended for beach exposure ( vichyfr )

%~ Basically:

» SPF 50 = okay for daily use / in the city

« SPF 50+ = beach, ocean, surfing — your situation
this weekend |
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Al FOR
— OUR RESEARCH & IN NOVAT ION

CONSUMER SCIENTIEIC

INSIGHTS RESEARCH FORMULATION
Al TO DECODE Al TO EXPLORE Al TO FORMULATE
the biological mechanisms and discover the most effective beauty products

of skin and hair new proprietary molecules on the market
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| 'OREAL GPT
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L'OREAL GPT
A COMPANION
FOR ALL

3

L'OREALGPT (chat)

! ! o o o [lJJ Enter your prompt
Generated content may be inaccurate. Read usage guidelines and terms of use.
’ e - ~ Advanced settings - ge g : e

|N D |\/| DUAL Claude 4.6 Sonnet {@
COMPANIONS

Need inspiration? Try these

Can you create a detailed 5-step Write 10 advertising claims to Analyze this press article to identify
plan to launch a marketing valorize the key added value of this key points favorable and
campaign in a new region, targetin... product, being never seen before... unfavorable to L'Oréal as a brand....
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ENHANCING OUR TEAMS
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