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L'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.



+6. 7%

Q12026

~+3.5-4%

MARKET GROWTH

IlLike-for-like growth adjusted for the net impact of the phasing ahead of the IT transformation in Q126 and Q125.

2 'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.
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ELVIVE

GLYCOLIC GLOSS
1 CONDITIONER

PERFECTLY SMOOTHES
THE FIBER'S SURFACE

VA GLOSS COMPLEX
/0 WITH GLYCOLIC ACID

LA ROCHE-POSAY

ABORATOIRE DERMATOLOGIQUE

GLAZE DROPS

ANTHELIOS
CORRECT/CORRIOIR UVMUNE 400

€ 30mi/100

WEIGHT |
OF LAUNCHES

+100 Bps +200 Bps
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THE BEST
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PREMIUM PRICE POINT

BRAND
@ 1760
PORTFOLIO HR SRR
skinbe++er B RALPH LAUREN WESSAINTAURENT VALENTINO
SC@IENSCE C Aesop@ Maisoil:/l[sargiela ARMAN] PRADA MUGLER GUCCI
KINCEUTICALS VIKTOR®ROLF JACOUEMUS miu miu BOTTEGA VENETA
Atelier Co]ogne AZZARO BALENCIAGA
TAKAMI RSP
LANCOME
Skl Medik8 shu uemura
0/tls
am BIOLAGE T BIOTHERM KERASTASE
YOUTH'I‘;:IEPEDPI.E PARIS
I URBAN DECAY i GLAMOUR
I_rk:,o .PUREOLOGY' IT COSMETICS DIESEI. cacharel
LABBO%RE[E{NM%Y PROFESSIONAL COLOR CARE 7l [: |] l l] H w I] w
VICHY Wmatrix "
Cerd¥d Dr.G LOREAL
STYLENANDA
THAYERS MAVEESELINE

WATURAL REMEDIES SINCE 1847

ACCESSIBLE PRICE POINT




I"‘ # 3 4 | / //

5 Fad |

UTY CONSUMER ~ BEAUTY ROUTINE | ML ICU"URAI'_' | o Ty % AI-POWERED 4y
INCREASE SOPHISTICATION BEAUTY BEAUTY



LOREAL
" _FIRESIDE CHAT



7 .

" DISCLAIMER *

. “This document does not constitute an offer to sell, or a solicitation of an offer to buy L’Oréal
sfllures. If you wish to obtain more comprehensive information about L’Oréal, please refer to
the public documents registered in France with the Autorité des Marchés Financiers (which
are also available in English on our Internet site: www.loreal-finance.com). This docurgent may
contain "'some forward-looking statements. Although the Company considers that these
statements are based on reasonable hypotheses at the date of publication of this release,
they are by their nature subject to risks and uncertainties which could calse actual results to
differ materially from those indicated or projected in these statements. Any reuse of images
arfd content is prohibited and/or subject to prior authorization.”
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