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PROFESSIONNEL

Keratin Alpha
Sleek

SMOOTH TRANSFORMER®

KERATIN-ALPHA SHAPER * AMNO-A000

TRAITEMENT LISSAI
Jusqu'd 2 semaines:

PROFESSIONAL SM
Up to 2 weeks of frizz

SERIE EXPERTE S Z0aneas

GREAT START |'OREAL UNIQUE WEOREAL ACCELERATION
TO THE YEAR WINNING MODEL &y OMAR HAJERI ENGINES






BEAUTY

S A RESILIENT CATEGORY

GLOBAL )
FINANCIAL EUROPEAN COoVID 19

CRISIS DEBT CRISIS PANDEMIC
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- 2 _
= % 8.0%
Beauty s B

eq* = hy

Resilient Glow: W

the S:les Stay Strong When
the Economy Weakens

_ 6.0%
' & 8% .
' ' 4.9%
4.6% 4.6% 4.5%
s ‘ 4.2%
Rece.. .

4.0% 4%
3.9%
3.8% 3.6% +3.5-4%

3%

1.0%

NI

-8.0%

2009 2010 20m 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 H12025 H22025 Q12026

L'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.



BEAUTY MARKET
VITALITY

CONTINUOUS EXPANSION

NEW
TECHNOLOGIES




BEAUTY

isNnoT STAPLES 7




+6. 7%

Q12026

~+3.5-4%

MARKET GROWTH

IlLike-for-like growth adjusted for the net impact of the phasing ahead of the IT transformation in Q126 and Q125.

2 'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.




GROWTH N ALL

DIVISIONS & REGIONS

EUROPE
NORTH — i
AMERICA +5.5% NORTH
- ASIA
+1.6% 3
. 4,8%
SAPMENA
LATIN SSA

AMERICA

i 15.4%
B.1%



_ GROWTH

[
+3.2%
HT
2025

A



DURABLE STEP-UP,
N INNOVATION

~aid

L’QQE.AL

ELVIVE

GLYCOLIC GLOSS
1 CONDITIONER

PERFECTLY SMOOTHES
THE FIBER'S SURFACE

VA GLOSS COMPLEX
/0 WITH GLYCOLIC ACID

LA ROCHE-POSAY

ABORATOIRE DERMATOLOGIQUE

GLAZE DROPS

ANTHELIOS
CORRECT/CORRIOIR UVMUNE 400

€ 30mi/100

WEIGHT |
OF LAUNCHES

+100 Bps +200 Bps

il ACS) H2 2025

+25O Bps

Q12026



'OREAL
UNIQUE
WINNING
MODEL




UNIQUE COMBINATI 164
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LOREAL

ESTEE
LAUDER

COMPANIES

LVMH

CHANEL Beiersdorf

JHIFEIDO COTY
. . = PUIG Batha&BodyWorks: "‘5‘@ € xenvue Naturasco

TWWD Beauty Ranking by sales 2025.



LOREAL +6.6%

3Y CAGR

+3. 1%

3Y CAGR

(others TOP 30)

ESTEE
LAUDER

COMPANIES

LVMH

CHANEL Beiersdorf

JHIFEIDO COTY
. . = PUIG Batha&BodyWorks: "‘5‘@ € xenvue Naturasco

TWWD Beauty Ranking by sales 2025.



ACQUISITIONS OVER 1/4

AT THE HEART OF THE OF THE GROUP'S TOTAL

|_IO R EAI_ M O D E |_ %RSEVX'F\I;;I OVER THE PAST

KERING
B E A_U TE

il

JACOUEMUS

COLORWOW
Medik8
Dr.G

ABSO p. miv miu

skwn?ggfceEr
‘ VALENTINO MUGLER  YOUTH::PEOPLE
. A THAYERS ~ TAKAMI
NYS IT COSMETICS e PRADA
rRoressioNaL MAKEus ) AZZARO
= : " Atelier Cologne ~ Cera¥ AL I I I

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 PAORIS

Revenue per year.



THE BEST PREMIUM PRICE POINT
BRAND “ A

:mc 1760
PORTFOLIO HR e
skinbe++er RALPH LAUREN WESSAINTAURENT VALENTINO
e Aesop. Wiblon g AN PRADA MUGLER GUCCI
® SKINCEUTICALS L
VIKTOR®ROLF JACQUEMUS miu miu  BOTTEGA VENETA
Atelier Cologne AZZARO BALENCIAGA
TAKAMI S
. LANCOME
okt Medik8 shu uemura
0/l
am BIOLAGE T BIOTHERM KERASTASE
YUUTH'I‘;:IEPEDPI.E PARIS
HEALTH <« e » GLAMOUR
| @ PUREOLOGY |T COSMETICS IR} eacharel
LA RGHE RO REDKEN LOR COLORWOW
V|C|O—|Y i MaAtrix
Cerad Dr.G @ LOREAL

STYLENANDA

MAYBELLINE
NEW YORK

THAYERS

WATURAL REMEDIES SINCE 1847

ACCESSIBLE PRICE POINT



INTERNATIONALIZATION
orour BRAND P

l

BIOTHERM

MUGLER

3 VALENTINO

sssssssss

EEEEEEEEEE

miy My W MaAtrix

B SKINCEUTICALS

@ARNICR  JIESSANTAURENT

RALPH LAUREN

MAYBE LR o NYX
MORE THAN 20-39
40 COUNTRIES

COUNTRIES

ORTFOLIO

IT COSMETICS

10-19
COUNTRIES

TAKAMI

OOOOOOOOOOOOOOOOOOOOO

CCCCCCCC

NNNNNNNNNN

LESS THAN
10 COUNTRIES



- CATEGORY




GLOBAL LEADERSHIP IN PERFUMES
STRENGTHENED

2025

LOREAL MARKET
1
+10% | +6%

MARKET SHARE

EAU DE PARFUM

Source: BMS 2025.
12025 like-for-like sales growth.




FRAGRANCES

T ——

Blaze of Stillness
Maison Margiela

Eau de Parfum

MISTS HAUTE PARFUMERIE



MAKE-UP

WORLDWIDE
# 1IN MAKE-UP

LOREAL

+3.5%

2025

MARKET SHARE

~17%



MAKE-UP

ACCELERATING INNOVATION

& PRODUCT LAUNCHES




SKINCARE

BRANDS -
IN TRRE

GLOBAL TOP 5
s§\
\

Cerad o

LOREAL

PARIS

'ANCQME@ ~1 5 o/o

MARKET SHARE

LA ROCHE POSAY

LABORATOIRE DERMATOLOGIQUE

Source: BMS 2025.
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LDB SKINCAR
ACCELERATION

SKINCARE
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MORE SK

»

PARIS

ABSoLUE
LONGEVITY MD

MEERTAS D1 SCOVERY

IMEASURED. EFFECTIVE. DOSED. INGREDIENTS. |t

Unscented Formula for All Skin Types m_i CORRECT/CORRIGER INTERCEPT
Disturi; fe i i tive shir i

| urizer effortlessly mel 0 skin forming a ve b
_ L d provide meltdown relif for sKin prone to dryness, rritai e s THE CREAM

HELENA RUBINSTEIN

= V[ ’j
o (500




HAIRCARE

HAIRCARE

¥ OUTPERFORMING
THE MARKET

+13% 2x

IN 2025

MARKET SHARE

Source: BMS 2025.

12025 like-for-like sales growth.



HAIRCARE

STRENGTH

& SYNERGY
BED|\V/ISIONS

LOREAL

Consumer Products

==

LOREAL

Dermatological Beauty

percos (IR

=
: Anti dandruff
: Anti-pelliculaire EA

Cera

T4 DERMATOLOGISTS

Bl PIROCTONE OLAMINE
BISABOLOL |

DERMATOLOGICAL
SHAMPOO

DANDRUFF 2 in1
&ITCHY SCALP Anti-Dandruff
Hydrating

Shampoo & Conditioner

§ rooic EATIBER,
TRAITANT SHAMPOO & CONDITIONE

ELminates up to 100% of visible flakes
wihout disrupting the scalp barrier®

PELLICULES
& DEMANGEAISONS

c*»Sensitive scalp —
uir chevelu sensible Leaves hair feeling healthy & soft

VICHY

\———/_ FREEFROM SULFATES, MIT,

PARABENS & FRAGRANCE

LOREAL

PROFESSIONAL PRODUCTS

KERASTASE

SERUM ANTI-CHUTE FORTIFIANT
ANTIHAIR-FALL FORTIFYING SERUM




LOREAL

PROFESSIONAL PRODUCTS

-
el

AL

4 / PROFESSIONNEL

pre !

Keratin Alpha
Sleek

SMOOTH TRANSFORMER

KERATIN-ALPHA SHAPER + AMINO-ACDG

TRAITEMENT LISSANT PROFESSIO
Jusqu'a 2 semaines d'anti=frisottisaes

PROFESSIONAL SMOOTHING TREAT

Up to 2 weeks of frizz & volume contrd ‘
SERIE EXPERT = 2oomizaa
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L'OREAL

PROFESSIONAL PROD

THE LEADER IN | y

PROIESSIONAL
BEAUTY

"ORTT/ YEARS




HAIRDRESSING AT A GLANCE

A LOCAL INDUSTRY WITH A STRONG
SOCIAL FOOTPRINT

.....

2M SALONS WORLDWIDE % i searrnsroR IO e
FRANCE: 70.000 SALONS vs 39,000 BAKERIES / 20,000 PHARMACIES i ¥ . = '

/M HAIRDRESSERS WORLDWIDE,

FRANCE: 182.000 HAIRDRESSERS
2nd LARGEST CRAFT SECTOR AFTER CONSTRUCTION

81 % OF BUSINESS OWNERS ARE WOMEN

......

~€140Bn MARKET TURNOVER WORLDWIDE

FRANCE: €6.3Bn EXCL. TAX



OVER THE LAST 10 YEARS,
THE INDUSTRY HAS

UNDERGONE [)[[']?
T RANSTORMATIONS

HYPER-FRAGMENTATION
OF THE SALON LANDSCAPE

NEW CONSUMER
TRENDS




HYPER-FRAGMENTATION

OF THE SALON LANDSCAPE

61 9% &)

‘*' (+6 pts) 4B .17%
&= 445 Wz
e no = AR
0O % 28 % +13 ptg)
(+5pts) y

90%

THE RISE OF INDEPENDENT STYLISTS

SOLO-PRENEURS (HOME-BASED STYLING ; CHAIR RENTAL) / WORK-LIFE BALANCE

2024
@] (vs 2022)
(1EA
A

& 58 %



LONGER, MORE TEXTURED HAIR

NEW CONSUMERS

& NEW CONSUMPTION J'R [N/ S

ULTRA
SOPHISTICATED ROUTINES CONNECTION

i

[Kerastast
- - = =
Kerastase N E 'NK _

KERAS TASE [ *
K \,K_’ . hl
KiRAgTA
— ‘ Did you like these styles?..  Frizzy, messy texture is o... 2026 hair trends are all a... Les nouvelles coupes ten...
Q) alinecoiffure. ﬂ ellebangs 0 verdeavedasa . chirinerhb
m— )
—

LONG/MEDIUM LENGTH HAIR

FUROPE 79% (+8 PTS)
USA 83% (+4 PTS) BOOMERS 60% (x5%)

CHINA 94% (+14 PTS)
2024 (VS 2016)

TEXTURED HAIR

1/3 OF EUROPEAN MILLENIALS
WITH CURLY HAIR TYPE 4+

NEW HAIRCARE ROUTINES

>3 STEPS

FOR 72% OF WOMEN
IN FRANCE

\NLEW TOOLS
STYLERS, STRAIGHTENERS

EXPLOSION OF CONVERSATIONS

ZHAIRSTYLING 13Bn VIEWS / MONTH

7HAIRCARE 6Bn VIEWS / MONTH
ON SOCIAL MEDIA

E-COMMERCE ACCELERATION

~ ONE IN TWO AMERICAN WOMEN
BOUGHT A HAIRCARE PRODUCT ONLINE
IN PAST 6 MONTHS




o
THE PROFESSIONAL

PRODUCTS
MARKE'T




A C15.58n MARKLE'T

DRIVEN BY HAIRCARE

16,000 CAGR 2015-25

WEIGHT MARI<ET
- 10 >+ 3%

10,000 CAGR 15-19 CAGR 21-25
8,000 ~ + 3 % MARKET 4 - 5%
€000 ~+ 4 %  HAIRCARE ~+t 7%
o +2 3% narcoor + 12
2,000

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

@ -rrcare @ HAIRCOLOR OTHERS




a Now OMNI- CHANNEL markeT

EMERGENCE OF NON-SALON CHANNELS
(E-COMMERCE, SELECTIVE RETAIL)

16,000
14,000 N NON-
SALON
12,000 Weight
~ 38%
NON-SALON 10,000
Weight
16 % 8,000 B
6,000
4,000
2,000

2017 2018 2019 2020 2021 2022 2023 2024 2025

‘ NON-SALONS (E-COM, SELECTIVE RETAIL*) . SALONS




o OUR —
PERFORMANC




ovr PERFORMVANCE

EVOLUTION 2015-2025

6,000
CAGR 2019-25
+ /89 +7.5%
5,000
CAGR 2015-19
+10.1%
+2.19

4,000 2 1 A)

S

7

(o)
+34% +18% +02% +20% +3.2%

+5.3%
+7.6%
+24.8%
-6.4%
3,000
2,000
1,000

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

* | IKE-FOR-LIKE GROWTH




ovr PERFORMANCE 1~ 2026

A PROMISING START TO THE YEAR

vs 2024 vs 2025

2025 Q1 20206

{ @
MARKET MARKET
~+3% "’+?)4%




LOREAL

PROFESSIONAL PRODUCTS

2/

LCOR

MARKET SHARE




WE ARE ACCELERATING IN

NEWSCHANNELS

6,000

5,000 13%

4,000

3,000

/
CAGR%{2%>

2,000

1,000

2019 2025

B PROFESSIONAL mECOM B2C SELECTIVE RETAIL
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OUR POWERFUL

BRAND PORTTHOLIO

shu uemura

art of hair

KERASTASE PUREOLOGY
REDKE COLORWOW

AAAAAAAAAAAAAAAAA

SSSSSSSSSSSSSSSSSSS

BIOLAGE  MAtrix MIZANL PULPRIOT
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/\ 2 sUPERIOR FORMUI.AS

7.&£ A DEVELOPED THROUGH

/ L'OREAL'S ADVANCED
/ RESEARCH

OOOOOOOOOOOOOOOOOOOOOOO
i rs of y



A WINNING
3. OVMINI CLIANNEL stanteoy

SELECTIVE RETAIL SALONS

L4 KERASTASE




4 cREATING A - SAYLAST CENTRIC  vopr,

TO SERVE A FRAGMENTED MARKET

B2B E-COMMERCE:
L’'OREAL PARTNER SHOP,
SALON CENTRIC

SCALING EDUCATION:
L’OREAL ACCESS

ROLL OUT IN 35+ COUNTRIES

2025: 2.0M STYLISTS TRAINED
vs 900,000 in 2019

FIELD PRESENCE

2000+ REPRESENTATIVES (WORLD)
6501 PRO STORES (NorAm)

IM + HAIRSTYLISTS IN OUR DATABASES




e OUTI.OOK



preMiom HHATRCARLE::

SIGNIFICANT DEVELOPMENT
POTENTIAL REMAINING
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PO FEPEER IS SR RS RN N ey

SKINCARE HAIRCARE
@ rreviov @ wass
THE PREMIUM HAIR SEGMENT PRO HAIR:

IS YET UNDER DEVELOPED IN COMPARISON : l I’IS%)IL)S |(Nl T( :E'I‘U(S)L 10
TO PREMIUM SKINCARE ,




RE-INVENTING THE HAIRCARE EXPER[ENCE

Al-POWERED DIAGNOSIS

IN SALONS

NEW HAIR SPA SERVICES

K-SCAN

10,000 SALONS
\




acceLerATING IN STYLING

WITH THE
ACQUISITION OF

COLORWOW

STYLING MARKET
CAGR 2022-24




OUR

AMBI'TION

KEEP SIGNIFICANTLY
OUTPERFORMING
THE MARKET




BEAPING THE

LUTURLE

s PROFESSIONALE

BEAUTY
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'ACCELERATION
“NGINES




BEAUTY
CONSUMERS
INCREASE

World Data Lab.

z <25
! +125M

TENTIAL CONSUMERS
BY 2030
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OBJECTIVE 2Bn
L'O CONSUMERS

IN THE NEXT DECADE
—
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ATTRACTING NEW CONSUMERS
ACCELERATING UNIT GROWTH

A UNIQUE OFFER IN TERMS STRENGTH IN
OF PRIC_EPOINTS E-COM_MERCE

OPORTUNIDADES

=
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PARADOXE




BEAUTY ROUTINE
SOPHISTIC ARG

OPPORTUNITIE
FOR VALUE CREA NS




HAIRGARESS . = - il
ROUTINE SOPHISTICATION

ACQUISITION

COLORWOW

LOBAL
ADER

STYLING

Keratin Alpha
Sleek

| SMOOTH TRANSFORMER

KERATIN-ALPHA SHAPER + AMINO-ACD (4%

TRAITEMENT LISSANT PROFESSIONE.
Jusqu'a 2 semaines d'anti-frisotis £ ds

PROFESSIONAL SMOOTHING TREATY!
Up to 2 weeks of frizz & volume contrd

SERIE EXPERT  20omsraa

=
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JUSIONNNINOI NS N8N R PARFUMERIE

CABAN

FASCINATING

CUIR
NOIR

ARMANI/PRIVE

Blaze of Stillness
Maison Margiela

_ COLLECTIONSFROM
HAUTE COUTURE BRANDS

— #

A
@z
N



| .
=

\

\

y ouD
ULYA

(\‘AMOUAGE

|
|

REINFORCING THE CULTURAL
& LOCAL ASPECTS OF BEAUTY

PARTICIPATION PARTICIPATION



MULTICULTURAL
BRAND PORTFOLIO

UK .
Medik§ <gEED 5 NETHERLANDS
VIKTOR@ROLF
. FRANCE ¥ & Moo | JAPAN
- ¢ LROGEROSY  MUGLERSEINE S BIOTHERM ITALS » TAKAMI
' , - SOUTH KOREA
skinbe-ter @ARNICR LOREAL SPAIN ARMANI - o Shu Lemura
§ & PRADA ’ T.
S IS r UTICALS F Maim?ﬁldfrgma S\ » NIy Ny f Sl N
RALPH LAUREN LANCOME  VICHY OMAN % \ gL\é'C‘: : e
Wéj REDKEN JACQUEMUS cacharel ‘ AM(:UAGE BOTTEGA VENETA E
111111111 - ,//(;\‘\\ A to summer
NEBIOLAGE MAYBELLINE Chra WESSAINTAAURENT DESEL I
YOUTH#PEOPLE ~ THAYERS KERASTASE AZZARO :
@PUREOLOGY  [matrix adiercoogne HR R
IT COSMETICS “R‘,;Hn\!}\;}f. » ®
, AUSTRALIA
URBAN DECAY €SSie ) - e
ésop

COLORWOW Cerad

! Participation
2 After expiration of Coty License



| 'OREAL’'S HISTORIC EXPERTISE
INTERNATIONALIZATION & LOCAL CULTURAL RELEVANCE

li
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LONGEVITY

IS REDEFINING
SKINCARE




15 YEARS OF ADVANCED
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LOREAL
LONGEVITY 3

INTEGRATIVE
SCIENCE



TY PROTOCOLS

I’B;\?G%\L'I'Lf‘\z' MD
MR
s DISCOVERY

TERCEPT
%z CREAM

DEVICES

SUPPLEMENTS



LONGEVITY
PARTNERSHIP




~“POWERED
BEAUTY




A HOLISTIC
& AMBITIOUS A STRATEGY

L Erveme RAEN
FOR EMPLOYEES

#

ENGAGEMENT WITH INTEGRATION
CONSUMERS INTO OUR METIERS

9
\ LOREAL

— CRENTECH

@ BeoutyGenius enAl Beauty Content Lab

X Returnto L'Oreal Paris

Welcome Back LOREAL —
Eva N _O .
How Can | Help You . L o)

Today?

Shop smarter, not harder.

Avoid impulsive beauty purchases with
personal lized recommendations based
on your skin type and preferencesy

* Should | add &
‘ my skin care r

What can | do to make my skin
glow?




LOREAL SET TO BE
THE REFERENT SOURCE




ACCELERATES
OUR R&I DISCOVERIES
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EUROPE’S

COMPANIES

2025




#1

Z WY BEAUTY COMPANY
Kel=IoFNEv 7 " \ Y INTHE ¥2VORLD

WORLDWIDE
MEETINGS 26

. THE POWER OF EEIN=-
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" DISCLAIMER *

. “This document does not constitute an offer to sell, or a solicitation of an offer to buy L’Oréal
sfllures. If you wish to obtain more comprehensive information about L’Oréal, please refer to
the public documents registered in France with the Autorité des Marchés Financiers (which
are also available in English on our Internet site: www.loreal-finance.com). This docurgent may
contain "'some forward-looking statements. Although the Company considers that these
statements are based on reasonable hypotheses at the date of publication of this release,
they are by their nature subject to risks and uncertainties which could calse actual results to
differ materially from those indicated or projected in these statements. Any reuse of images
arfd content is prohibited and/or subject to prior authorization.”
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