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Keratin Alpha
Sleek

SMOOTH TRANSFORMER®

KERATIN-ALPHA SHAPER « AMNO-ACD0

GREAT START  ’OREAL UNIQUE W OQREAL ACCELERATION
TO THE YEAR WINNING MODEL sy OMAR HAJERI ENGINES






The Resilient Glow: Why

Beauty

Sales Stay Strong When
the Economy Weakens
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BEAUTY MARKET
VITALITY

CONTINUOUS EXPANSION

TECHNOLOGIES




BEAUTY

isNnoT STAPLES 7
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Q1 2026

~+3.5-4 %

MARKET GROWTH

tLike-for - like growth adjusted for the net impact of the phasing ahead of the IT transformation in Q126 and Q125.
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GROWTH INALL

DIVISIONS & REGIONS
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DURABLE STEP- UP
IN INNO VATI Ol

LOREAL

N4 WEIGHT

GLYCOLIC GLOSS

| CONDITIONER

VA GLOSS. COMNEX
/0 WITH GLYCOLIC A

KERASTASE

LA ROCHE-POSAY

ABORATOIRE DERMATOLOGIQUE

GLAZE DROPS

ANTHELIOS
CORRECT/CORRIOIR UVMUNE 400

€ 30mi/100
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Viiamino Color Spectrum
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LOREAL
UNIQUE
WINNING
MODEL
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LOREAL

ESTEE
LAUDER

COMPANIES

LVMH

CHANEL Beiersdorf

JHIFEIDO COTY
. . = PUIG Batha&BodyWorks: "‘5‘@ € xenvue Naturasco

1WWD Beauty Ranking by sales 2025.



+6.6%

3Y CAGR

LOREAL

+3. 1%

3Y CAGR

(others TOP 30)
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= PUIG Batha&BodyWorks: "‘5‘@ € xenvue  Naturasco

1WWD Beauty Ranking by sales 2025.



ACQUISITIONS —

AT THE HEART OF THE OF THE GROUP'S TOTAL
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THE BEST PREMIUM PRICE POINT
BRAND “ A
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INTERNATIONALIZATION
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GLOBAL LEADERSHIP IN PERFUMES
STRENGTHENED

2025

LOREAL MARKET
+10% | +6%

MARKET SHARE

~22%

Source: BMS 2025.



