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TO THE YEAR
UNIQUE

WINNING MODEL

GREAT START 

BY OMAR HAJERI ENGINES

ACCELERATION



GREAT START
TO THE YEAR



BEAUTY
IS A RESILIENT CATEGORY
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BEAUTY MARKET
VITALITY 

NEW SERVICES NEW CATEGORIES
NEW 

TECHNOLOGIES 

CONTINUOUS EXPANSION





TO THE YEAR
STRONG START

1Like- for - like growth adjusted for the net impact of the phasing ahead of the IT transformation in Q126 and Q125.
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+6.7 %
Q1 2026

~+3.5-4%
MARKET GROWTH

A VERY
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GROWTH IN ALL

DIVISIONS & REGIONS

+5.5 %

EUROPE

+7.6%

NORTH 
AMERICA

+4.8 %

NORTH 
ASIA

+5.1%

LATIN 
AMERICA

+15.4%

SAPMENA 
SSA

+10.2%+4.1%

+13.1% +5.6 %
Like- for - like growth adjusted for the net impact of the phasing ahead of the IT transformation in Q126 and Q125.



+3.2%

+4.9 %

H1 H2

ACCELERATION
GROWTH

Q1 2026

+6.7%

2025

Adjusted like- for - like growth for the FULL impact of L'Oréal's IT phasing. 



DURABLE STEP-UP
IN INNO VATION

WEIGHT 
OF LAUNCHES

H1 2025

+100  Bps

H2 2025

Q1 2026

+200  Bps

+250  Bps



WINNING 
UNIQUE

MODEL



UNIQUE COMBINATION 
OF SCALE & AGILITY 



RANKING

1WWD Beauty Ranking by sales 2025.

UNDISPUTED BEAUTY LEADER

2# 1 3 4 5 6 7 8 9 10 11 12 13 14 15



OUTPERFORMANCE

3Y CAGR 
(other s TOP 30)  

3Y CAGR 

+6.6 %

+3.1%

LONG -STANDING

1WWD Beauty Ranking by sales 2025.
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Revenue per year .

OVER 1/4
OF THE GROUP'S TOTAL

GROWTH OVER THE PAST

10 YEARS

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

ACQUISITIONS
AT THE HEART OF THE 

MODEL



THE BEST

ACCESSIBLE PRICE POINT

PREMIUM PRICE POINT

HEALTH GLAMOUR

PORTFOLIO
BRAND 



MORE THAN 
40 COUNTRIES

INTERNATIONALIZATION
OF OUR BRAND PORTFOLIO

20 -39 
COUNTRIES

10-19 
COUNTRIES

LESS THAN 
10 COUNTRIES



CATEGORY 
STRATEGY

MULTI -DIVISION 



GLOBAL LEADERSHIP IN PERFUMES 
STRENGTHENED 

+10%
MARKET

+6%
MARKET SHARE

~22%

1

FRAGRANCES

Source: BMS 2025.

1 2025 like - for - like sales growth .

2025


