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<« A GREAT COMPANY AT THE SERVICE OF A
GREAT

LOREAL

LA SOCIETE FRANCAISE DES TEINTURES POUR CHEVEUX

Une Jegon de teinture le lundi aprés-midi & 1'Oréal.
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HAIRDRESSING AT A GLANCE

A LOCAL INDUSTRY WITH A STRONG
SOCIAL FOOTPRINT

....

2M SALLONS WORIL.DWIDE N} ssses
FRANCE: 70,000 SALONS vs 39,000 BAKERIES / 20,000 PHARMACIES WAY . -' 4 ™

/M HAIRDRESSERS WORLDWIDE,

FRANCE: 180.000 HAIRDRESSERS
2nd LARGEST CRAFT SECTOR AFTER CONSTRUCTION

81 % OF BUSINESS OWNERS ARE WOMEN

......

~€140Bn MARKET TURNOVER WORLDWIDE

FRANCE: €6.3Bn EXCL. TAX



OVER THE LAST 10 YEARS,
THE INDUSTRY HAS

UNDERGONE DEEP
TRANSFORMATIONS

HYPER-FRAGMENTATION
OF THE SALON LANDSCAPE

NEW CONSUMER
TRENDS
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HYPER RAGMENTATION

OF THE SALON LANDSCAPE
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THE RISE OF INDEPENDENT STYLISTS

SOLO-PRENEURS (HOME-BASED STYLING ; CHAIR RENTAL) / WORK-LIFE BALANCE



NEW CONSUMERS

& NEW CONSUMPTION 'R ['N/DS

ULTRA
LONGER, MORE TEXTURED HAIR SOPHISTICATED ROUTINES CONNECTION
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EXPLOSION OF CONVERSATIONS

NEW HAIRCARE ROUTINES
ZHAIRSTYLING 13Bn VIEWS / MONTH

>3 STEPS

LONG/MEDIUM LENGTH HAIR

EUROPE 79% (+8 PTS)
USA 83% (+4 PTS) BOOMERS 60% (x5%) FOR 72% OF WOMEN #HAIRCARE 6Bn VIEWS / MONTH
CHINA 94% (+14 PTS) IN FRANCE ON SOCIAL MEDIA
2024 (VS 2016)
TEXTURED TTAIR FE-COMMERCE ACCELERATION
1/3 OF EUROPEAN MILLENIALS ~ ONE IN TWO AMERICAN WOMEN
BOUGHT A HAIRCARE PRODUCT ONLINE

WITH CURLY HAIR TYPE 4+
IN PAST 6 MONTHS
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A CHBn MARKI'T

DRIVEN BY HAIRCARE

T

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

CAGR 2015-25

WEIGHT MARKET
16% > _I_ 3 %

CAGR 15-19 CAGR 21-25
~+3% MARKET +4*5%

~+ 4 %  HAIRCARE ~+ 7%

+ 2* 3 % HAIRCOLOR -+ 1*2%

@ -rrcare @ HAIRCOLOR OTHERS




aN OVMINT CHANNEL markeT

EMERGENCE OF NON-SALON CHANNELS
(E-COMMERCE, SELECTIVE RETAIL)
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‘ NON-SALONS (E-COM, SELECTIVE RETAIL*) . SALONS
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* LIKE-FOR-LIKE GROWTH

ourR PLRFORMANCY,

SALES EVOLUTION™

SALES* (M€) CAGR 2019-25

n 78% +7.5%
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ourR PLERFFORMANCY,

STRONG MOMENTUM

+ 7 5 % T 11.6%*

vs 2024 vs H1 2025

2025 H1 2026

MARKET MARKET

~+3% N+45%
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ourR PLERFFORMANCY,

OPERATING MARGIN EVOLUTION

22.9%

22.2%

21.6%
21.3% 21.3%

20.1%

COVID

18.8%
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OUR POWERFUL

BRAND PORTTOL10
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2 BILLIONAIRI,

BRANDS
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Metal Detox
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