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2022, an outstanding year for the Division

+21.9%

2022 like -for - like growth

Growth vs 2021
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A now sizeable and profitable business

5.1 #ƅ

25.4 %
(+ 20bp vs 2021)

Profit
X2

Sales 2019 Sales 2022

2022 like -for - like growth
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Consolidated leadership
in medical beauty

X2.4

+9%

Dermocosmetic Market (1) ACD (2)

(1) -ű0TôCN DGCWV[ OCTMGV GUVKOCVGU DCUGF QP OCPWHCEVWTGTűU PGV RTKEGUŒ GZENWFKPI UQCRŒ VQQVJRCUVGUŒ TC\QTU CPF DNCFGUő &ZENWFKPIcurrency effects.
(2) 2022 like -for - like growth
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A successful business model 

GR WTH
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What explains
our remarkable growth ?
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4
Key success

factors
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The power of complementary brands1

Skin
pathologies Aesthetics
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The power of complementary brands1

+13%+9%+38%+23%

2022 like -for - like growth
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2 Billionaire brands: La Roche -Posay and CeraVe

83 %
Contribution
to our growth

1

2022 like -for - like growth
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La Roche-Posay reinforced its leadership1

# 1
Dermocosmetics brand (1)

+23%

(1) Internal worldwide sell out consolidation, professional channel excluded, YTD22 ending November
(2) 2022 like -for - like growth

(2)
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Stairway to heaven1
Global skincare brands ranking
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# 12

2019

Euromonitor ranking, total skin (face/body/sun), all channels
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Stairway to heaven1
Global skincare brands ranking
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#6

2022

Estimated 2022 ranking landing, extrapolating Euromonitor 2018 -2021 CAGR and trends at YTD ending November
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Lifechanging products1

2022 breakthrough
innovation
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# 2
Dermocosmetics brand WW

1

USA
Worldwide

(2)

(1)

ḗ50 %
contribution 
to growth

CeraVe grew by +38% worldwide

(1) 2022 like -for - like growth
(2) Internal worldwide sell out consolidation, professional channel excluded, YTD22 ending November
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1

# 2 Total
skincare
all channels

USA Nielsen and Rakuten retail panels, YTD22 ending November, in value

CeraVe USA


