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i 2022, an outstanding year for the Division
|

Growth vs 2021

+219



\
— i A-now sizeable and profitable business
1

X2

25.4 %
(+ 20bp vs 2021)

Sales 2019 Sales 2022



\\\ Consolldated leadership
e, med|cal beauty
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What explains
our remarkable growth ? ’
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Key success
factors




L' The power of complementary brands

LA ROCHE-POSAY

LABORATOIRE DERMATOLOGIQUE

NOUVEAU/NEW

LIPIKAR
BAUME +M

BAUME TRIPLE-REPARATION
ANTI-GRATTAGE, ANTI-RECHUTE,
APAISEMENT IMMEDIAT

Skin

Baume Hydratant
Pe; hes a Trés Séches

VICHY

LABORATOIRES

LIFTACTIV
COLLAGEN SPECIALIST

B

SKINCEUTICALS

C E FERULIC

AlphaRet®

Overnight Cream

4+

skinbe+ter

——SCIENCE’
1FL.0z.& 30 ML

pathologies

» Aesthetics



L' The power of complementary brands
\

LA ROCHE-POSAY

LABORATOIRE DERMATOLOGIQUE

NOUVEAU/NEW

LIPIKAR
BAUME +M

BAUME TRIPLE-REPARATION:
ANTI-GRATTAGE, ANTI-RECHUTE,
APAISEMENT IMMEDIAT

SKINCEUTICALS

C E FERULIC®

VICHY
LIFTACTIV
- COLLAGEN SPECIALIST ;

MALE DE LA ROCHE-POSAY

+23%

30 ml /1 fl oz

+90%

2022 like -for -like growth



1| 2 Billionaire brands: La Roche -Posay and CeraVe
\

LA ROCHE-POSAY

LABORATOIRE DERMATOLOGIQUE
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Anti-rugosites
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3, 8 FL0Z/236 m BAUME +M

BAUME TRIPLE-REPARATION
ANTI-GRATTAGE, ANTI-RECHUTE,
APAISEMENT IMMEDIAT

2022 like -for -like growth




. La Roche-Posay reinforced its leadership
\

>

? ‘

p. 4

Dermocosmetics brand ()

+23%

(1) Internal worldwide sell out consolidation, professional channel excluded, YTD22 ending November
(2) 2022 like -for -like growth



‘Stairway  to heaven
|

al skincare brands ranking

019
LAROC

SAY

LABORATOIRE DERMATOLOGIQUE

Euromonitor ranking, total skin (face/body/sun), all channels




-
. Stairway to heaven 2022

*ﬂ skincare brands ranking LARO(]—iDOSAY

LIPIKAR

Estimated 2022 ranking landing, extrapolating Euromonitor 2018 -2021 CAGR and trends at YTD ending November



.Lifechanging products

LA ROCHE-POSAY

LABORATOIRE DERMATOLOGIQUE
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EFFACLAR

LA ROCHE-POSAY
DUO(+)

LABORATOIRE DERMATOLOGIQUE

JIN CORRECTEUR
) PERFECTIONS
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ANTHELIOS
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FLUIDE INVISIBLE/INVISIBLE FLUID

'EAU THERMALE
HE-POSAY

ko

Sans parfum
Non-perfumed

S

2022 breakthrough
Innovation




CeraVe grew by +38% worldwide
|

#2"

Dermocosmetics brand WW

DEVELOPED WITH DERMATOLOGISTS

Moisturising Cream
For Dry to Very Dry Skin
Moisturises and helps restore the

-—, r

gé 50 %

contribution
to growth

Bl USA
B \Worldwide

(1) 2022 like -for -like growth
(2) Internal worldwide sell out consolidation, professional channel excluded, YTD22 ending November




. CeraVe USA
\

Total T
# skincare —
all channels

Cera

DEVELOPED WITH DERMATOLOGISTS

DEVELOPED WITH DERMATOLODISTS

©
D
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semreo s e Foaming
;f}_"{;:z—zz‘:ig Cieani_}er
’S_!']eer For Normal to Oily Skin

scree

Su 1
3 0 FACE & BODY

Blends seamlessly into skin for an invisible
look & weightless, non-greasy feel
Suitable for sensitive skin

Water resistant (80 minutes)

Blemish
Control Gel

| FRAGRANCERREE
Gel

Soin Concentré
Anti-Imperfections

DEVELOPED WITH DERMATOLOGISTS

Moisturising Cream
Fo Dry

3 essential ceramides & niacinamide

v ) Moussant
B 2 oot o JFLOZ(89 ml)

Peaux Normales a Grasses

.~"'

16 FL 0Z/473 ml

USA Nielsen and Rakuten retail panels, YTD22 ending November, in value




