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Dermocosmetics
 market  (1)
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Outstanding momentum



Growth vs 2022

+28.4%
Profit2023 sales

2023 like -for - like growth
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consumers

(1)

Constant sales growth 

(1) Internal worldwide extrapolation based on 3 rd party penetration study fielded in 22 markets (2020 -2023)



How did we achieve that ? 

Will the growth  continue?



4 success factors



From skin pathologies to aesthetics  

Complementary brand portfolio 1



+37% Growth

N°1Dermocosmetic
brand worldwide 

(1)

(2)

1

(1) 2023 like -for - like growth   (2) Internal worldwide sell -out consolidation YTD23 ending November



N°1Suncare dermocosmetic 
brand worldwide 

1

Consolidation of 3 rd party sell -out retail panels in 18 markets, YTD23 ending November



1

+39% Growth

N°1Cleansing & body worldwide
dermocosmetic brand

(1)

(2)

(1) 2023 like- for - like growth  (2) Consolidation of 3 rd party sell -out retail panels in 18 markets, YTD23 ending November



International (1)

+61%

1

2023 like -for - like growth  (1) excluding US 

Growth is everywhere

United States

+25%



N°1
Skincare brand in USA
across all channels

1

Source: 3rd party data (Euromonitor), sell -out in value, FY22 and estimated FY23, on total skin care = face+body+sun, all channels



# 9

1

Source: 3rd party data (Euromonitor), sell -out in value, FY20, on total skin care = face+body+sun, all channels

Global skincare ranking  2020 
all channels


