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Very solid  
performance 
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4th quarter was the best of 
the year 
 
Significant improvement of profitability and strong increase 
in net profit 
 
A year of major strategic transformations 
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Very solid  
performance 
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+4.9% 
Like-for-like  

+8.5% 
Reported 

4th quarter the best of 
the year WORLDWIDE 

CONSOLIDATED SALES  

The announcement on February 11th 2014 of the disposal of 50% 
of Galderma leads to account for this business in accordance with 

IFRS 5 accounting rule on discontinued operations.  
In accordance with IFRS 11 accounting rule, Inneov has been 

consolidated under the equity method as of January 1st 2014. All 
figures for earlier periods have been restated accordingly. 



4th quarter was the best of the year 
 

Significant improvement of profitability 
and strong increase 
in net profit 
 
A year of major strategic transformations 

Very solid  
performance 
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4th quarter was the best of the year 
 
Significant improvement of profitability and strong increase 
in net profit 
 

A year of major strategic transformations 

Very solid  
performance 
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1 
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The beauty 
market  
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*Excluding soaps, toothpastes and razors. 
2014 provisional estimates. 

Source: LôOr®al estimates. Excluding 
exchange rate impact. 

+3.5% * 

Worldwide beauty 
  market* 

2014 

ḗ
  



+3.5% Mass 
Market 

+1% Hair  
Salons 

+5% Luxury +2% Door- 
to-door 

+18% E-commerce +5% Dermo 
Cosmetics 

*Excluding soaps, toothpastes and razors. 
2014 provisional estimates. 

Source: LôOr®al estimates. Excluding 
exchange rate impact. 

Worldwide beauty 
  market* 

2014 

9 -  February 13th 2015  



+6% New Markets 
excl. Japan 

+1% Japan +3% North 
America 

*Excluding soaps, toothpastes and razors. 
2014 provisional estimates. 

Source: LôOr®al estimates. Excluding 
exchange rate impact. 

Worldwide beauty 
  market* 

2014 

0% Western 
Europe 
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*Excluding soaps, toothpastes and razors. 
2014 provisional estimates. 

Source: LôOr®al estimates. Excluding 
exchange rate impact. 

Worldwide beauty 
  market* 

2014 

+10% Latin 
America 

+7% Africa, 
Middle East 

+6% Asia Pacific 
excl. Japan 

+3% Eastern 
Europe 
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Another year  

of progress 2 
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+8.7%* 

Active 
Cosmetics 

+7.1%* 

LôOr®al 
Luxe 

+2.6%* 

Professional 
Products 

*2014 COSMETICS SALES  

Market share 
 gains in 3 divisions out of 4 

+1.6%* 

Consumer 
Products 
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*Like-for-like sales growth 
In accordance with IFRS 11 accounting rule, Inneov has been consolidated under the equity method as 

of January 1st 2014. All figures for earlier periods have been restated accordingly. 



+6.9%* New 
Markets 

+1.1%* North 
America 

+2.4%* Western 
Europe 
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*Like-for-like cosmetics sales growth 

In accordance with IFRS 11 accounting rule, 
Inneov has been consolidated under the equity 

method as of January 1st 2014. All figures for 
earlier periods have been restated accordingly. 

 



Western 
Europe 

*Like-for-like  cosmetics  sales growth 

In accordance with IFRS 11 accounting rule, Inneov has been 
consolidated under the equity method as of January 1st 2014. All 
figures for earlier periods have been restated accordingly. 

+2.4%* 
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éin the final 
quarter 

Q1 Q2 

+4.3% 

+2.8% 

Q3 Q4 

+2.8% 

-0.4% 

Western Europe 

Notable accelerationé  
 

+2.4%* 

*Like-for-like  cosmetics sales growth 

In accordance with IFRS 11 accounting rule, Inneov has been 
consolidated under the equity method as of January 1st 2014. All 
figures for earlier periods have been restated accordingly. 16 -  February 13th 2015  



Market 

+0.3%* 

+2.4%** 

LôOr®al 

*Excluding soaps, toothpastes and razors. 
2014 provisional estimates. 
Source: LôOr®al estimates. Excluding 
exchange rate impact.  

strong  
outperformance  

Western 
Europe 

**Like-for-like  cosmetics sales growth 

In accordance with IFRS 11 accounting rule, 
Inneov has been consolidated under the equity 

method as of January 1st 2014. All figures for 
earlier periods have been restated accordingly. 
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+4.4%* United 
Kingdom 

+6.0%* Germany 

                 Strong 

performances in Northern Europe 

*Like-for-like  cosmetics sales growth 

In accordance with IFRS 11 accounting rule, 
Inneov has been consolidated under the equity 

method as of January 1st 2014. All figures for 
earlier periods have been restated accordingly. 
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+6.6%* Portugal 

+4.3%* Spain +4.6%* Greece 

              Real 

turnaround in Southern Europe 

*Like-for-like  cosmetics sales growth 

In accordance with IFRS 11 accounting rule, 
Inneov has been consolidated under the equity 

method as of January 1st 2014. All figures for 
earlier periods have been restated accordingly. 
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Strategic 
market 
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Market 
share gain 
opportunities 
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Weakening of 
the euro 

Decrease in 
oil prices 

Consumption 
recovery? 

22 -  February 13th 2015  



+1.1%* North 
America 

*Like-for-like  cosmetics sales growth 

In accordance with IFRS 11 accounting rule, 
Inneov has been consolidated under the equity 

method as of January 1st 2014. All figures for 
earlier periods have been restated accordingly. 

 23 -  February 13th 2015  



North America 
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Confidence in 

growth recovery 
in North America 
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+6.9%* 

New Markets  

*Like-for-like  cosmetics sales growth 

In accordance with IFRS 11 accounting rule, Inneov has been consolidated 
under the equity method as of January 1st 2014. All figures for earlier periods 
have been restated accordingly. 26 -  February 13th 2015  



*Excluding soaps, toothpastes and razors. 
2014 provisional estimates. 
Source: LôOr®al estimates. Excluding 
exchange rate impact.  

LôOr®al 

+6.9%** 
Market 

+5.3%* 

New Markets  Strengthening 
 our positions 

**Like-for-like  cosmetics sales growth 

In accordance with IFRS 11 accounting rule, Inneov has been 
consolidated under the equity method as of January 1st 2014. 
All figures for earlier periods have been restated accordingly. 
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        in New 
Markets  

Significant growth  

+10.0%* Latin 
America 

+13.5%* Africa, 
Middle East 

+5.3%* Asia 
Pacific 

+6.0%* Eastern 
Europe 

*Like-for-like  cosmetics sales growth 

In accordance with IFRS 11 accounting rule, Inneov has been 
consolidated under the equity method as of January 1st 2014. 
All figures for earlier periods have been restated accordingly. 

28 -  February 13th 2015  



29 -  February 13th 2015  



Shift in 

distribution 

Cosmetics 
stores 

Personal 
care stores 

E-commerce 

Department 
stores  
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Adapting 
our strategy to this 

very fast changing market  
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34 

of sales in 
e-commerce 

10% 

Quick expansion in  

e-commerce 
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Confidence 

to accelerate  
our growth 
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*Like-for-like sales growth 
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*Like-for-like sales growth 
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4th quarter 

+6%* 

*Like-for-like sales growth 
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Diversity 

Instant 
Results 

Nature 

Ethics 
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Strong  
financial 
results 

3 
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2013 2014 

17.3% 
17.0% 

+30bp 
Operating 

Profit Margin 

2013 2014 

2 856 2 671 

+6.9% 

Operating 
Net Cash 
(in million euros) 

   financial  
   results* 

Strong 
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*The announcement on February 11th 2014 of the disposal of 50% of Galderma leads to account for this business in accordance with IFRS 5 accounting rule on discontinued operations.  
In accordance with IFRS 11 accounting rule, Inneov has been consolidated under the equity method as of January 1st 2014. All figures for earlier periods have been restated accordingly. 



+4.1% 

Earnings 
per share** 
(in euros) 

2013 2014 

5.34 5.13 

*After non-controlling interest. 

**Diluted earnings per share based on net profit 
from continuing operations excluding non-recurring items, after 

non-controlling interest. 

2013 2014 

4 910 

2 958 

+66% 

Net profit* 
(in million euros) 

   financial  
   results 

Strong 
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2013 

2.50ú 
2.70ú* 

2014 

*Proposed at the Annual General Meeting 
to be held on April 22nd, 2015. 

Dividend per share  
(in euros) 

+8% 

   financial  
   results 

Strong 
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A year of 

major progress and 
transformation 4 
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Strategic external growth 
 
Digital transformation 
 
Corporate social responsibility  

A year of major progress 
and transformation 
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