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ANOTHER
GOOD YEAR



THE BEAUTY
MARKET
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*LIKE-FOR-LIKE SALES GROWTH



STRENGTHENED
POSITIONS :

IN STRATEGIC CHANNELS
IN STRATEGIC CATEGORIES
IN STRATEGIC REGIONS




LADREAL ACTIVE CONSUMER PROFESSIONAL
LUXE COSMETICS PRODUCTS PRODUCTS

+10.5%  +5.8%  +2.2%  +0.2%"

*2017 LIKE-FOR-LIKE SALES GROWTH
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+10.5%"

AN EXCEPTIONAL
YEAR

*2017 LIKE-FOR-LIKE SALES GROWTH



OUTPERFORMED

THE MARKET
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VINYL CREAM LIP STAIN

4.4 (56)  WRITE A REVIEW

@ ADD TO BAG

5 6|LK FOUNDATION

ILKY LICHTWEIGHT FLUID
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> 2 BILLION U

IN SALES 2017




¢ WELL-BEING NATURALNES
1 H AUTHENT e




STRONG BRANDS

5 SKINCEUTICALS

ADVANCED PROFESSIONAL SKINCARE
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DEVELOPED WITH DERMATOLOGISTS




LA ROCHE-POSAY

LABORATOIRE DERMATOLOGIQUE

LA ROCHE-POSAY

LABORATOIRE DERMATOLOGIQUE
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DEVELOPPE AVEC LES DERMATOLOGUES

£l CERAMIDES ESSENTIELS
u POUR RESTAURER LA BARRIERE
NATURELLE CUTANEE
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DEVELOPED WITH DERMATOLOGISTS

Moisturizing
Cream

Moisturizes & neips restore the
protective skin barrier

3 ESSENTIAL CERAMIDES
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CONSUMER PRODUCTS

+2.2%"

*2017 LIKE-FOR-LIKE SALES GROWTH



IMPROVING GROWTH

*LIKE-FOR-LIKE SALES GROWTH









+0.2%"

IN 4th QUARTER

+2%

*2017 LIKE-FOR-LIKE SALES GROWTH

PROFESSIONAL PRODUCTS







THE BODY SHOP

/THE\

BODY
SHOP







FOCUSING

OUR ENERGIES
AND RESSOURCES
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> *2017 LIKE-FOR-LIKE SALES GROWTH. SALES ACHIEVED ON OUR B R A N DCBAMN WEBSITES AND ESTIMATED SALES ACHIEVED BY OUR BRANDS -
CORRESPONDING TO SALESTHROUGH RE T A | L WREBSHES (NON-AUDITED DATA)
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EQUIVALENT TO

#3 COUNTRY
OF THE GROUP*
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