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BEAUTY MARKET

~+50/55%
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"2019 like-for-like sales growth. Source: L’Oréal 2019 estimates.
Excluding razors, soaps and toothpastes. Excluding exchange rate impact.
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*2019 like-for-like sales growth. Source: L’Oréal 2019 estimates.
Excluding razors, soaps and toothpastes. Excluding exchange rate impact.
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"Average 2019 sales growth.
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WHAT'S In OURr PRODuUCTS ?
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2 against street harassment
In partnership with
LOREAL  hollabachf—

of women

have experienced
sexual harassment
in public spaces.

Get your training program
at standup.lorealparis.com
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“Average 2019 sales growth.
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