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1PERFORMANCE
2022 2 CONFIDENCE

FOR 2023 & BEYOND



PERFORMANCE
2022



DOUBLE PERFORMANCE

ECONOMIC
& FINANCIAL

ENVIRONMENTAL
& SOCIAL



1  2022 sales. 

+10.9%
1

LIKE-FOR-LIKE

+Ɖ3.5Bn
ORGANIC GROWTH

1

Ɖ38.3 Bn
2022 SALES

A YEAR OF

REMARKABLE
PERFORMANCE

1



GROWTH

INCREASING
QUARTERLY

2022 vs. 2019 1

1  2022 like -for - like sales growth ..

Q3

+19.1%

+23.0 %
+25.3 % +26.0 %

Q4Q1 Q2



CHAMPION

MARKET

+10.9%

+6% 1.8X
THE MARKET

1

2

1  -ű0TôCN DGCWV[ OCTMGV GUVKOCVGU DCUGF QP OCPWHCEVWTGTűU PGV RTKEGUŒ GZENWFKPI UQCRŒ VQQVJRCUVGUŒ TC\QTU CPF DNCFGUő "V EQPUVCnt exchange rate.

2  2022 like -for - like sales growth .

WORLD

OF BEAUTY



2 ND CONSECUTIVE

GRAND SLAM

OUTPERFORMED
ACROSS ALL

ZONES | DIVISIONS | CATEGORIES



ZONES DIVISIONS CATEGORIES

EUROPE

NORTH 
AMERICA

LATIN AMERICA

NORTH 
ASIA

-ű03w"-
LUXE

CONSUMERS 
PRODUCTS

DERMATOLOGICAL
BEAUTY

PROFESSIONALS
PRODUCTS

FRAGRANCES

HAIRCARE

SKINCARE

MAKE-UP

SAPMENA -SSA1

1 SAPMENA / SSA: South Asia - Pacific - Middle East - North Africa / Sub -Saharan Africa.

BALANCED PERFORMANCE



1  2022 like -for - like sales growth .

3  France, Germany -Austria, UK, Italy, Spain.

EUROPE

2  -ű0TôCN DGCWV[ OCTMGV GUVKOCVGU DCUGF QP OCPWHCEVWTGTűU PGV RTKEGUŒ GZENWFKPI UQCRŒ VQQVJRCUVGUŒ TC\QTU CPF DNCFGUő 
At constant exchange rate.

~20 %
2

+11.6%
1

LIKE-FOR-LIKE

MARKET SHARE
IN CORE COUNTRIES3

1# GROWTH CONTRIBUTOR 



>Ɖ10Bn
IN ANNUAL SALES FOR THE 1ST TIME EVER 

NORTH AMERICA
MILESTONE YEAR

1

+10.4%
LIKE-FOR-LIKE

2

2  2022 like -for - like sales growth .

1  2022 sales. 



NORTH ASIA
-ű03w"- WIDENS THE GAP

+6.6 %
1

LIKE-FOR-LIKE

1  2022 like -for - like sales growth .



1  2022 like -for - like sales growth .

2 -ű0TôCN DGCWV[ OCTMGV GUVKOCVGU DCUGF QP OCPWHCEVWTGTűU PGV RTKEGUŒ GZENWFKPI UQCRŒ VQQVJRCUVGUŒ TC\QTU CPF DNCFGUő "V EQPUVCnt exchange rate .

CHINA
REMARKABLE PERFORMANCE 

MARKET

+11Pts

+5.5%

~-6%

1

2



RESILIENCE & AGILITY 
EXTRAORDINARY

PRODUCT AVAILABILITY

97 %

OF OUR CHINESE TEAMS



EMERGING MARKETS
ACCELERATE

+20.5 %
1

LIKE-FOR-LIKE

24.1%
2

CONTRIBUTION TO GROWTH

2  2022 like -for -like sales growth , contribution to comparable growth .

1  2022 like -for -like sales growth .



+11.7%
1

GROWTH

1  2022 like -for - like sales growth .

IS BACK
BRICK & MORTAR



E-COMMERCE

+8.9 %
1

GROWTH

28 %
OF TOTAL SALES

1  2022 like -for - like sales growth.



ALL DIVISIONS EMERGE STRONGER FROM 2022



DIVISION

&
IN SALES
#1

GROWTH ENGINE
1

1  Based on 2022 sales.

#1



IMPRESSIVE

OUTPERFORMS
IN SALES

PROFITABILITY&

BRAND PORTFOLIO





ACCELERATES
IN
SKINCARE

WORLD LEADER

FRAGRANCE
IN



>31%
MARKET SHARE

DOMINATES
THE CHINESE MARKET

1  ƌƊƌƌ UCNGUő -ű0TôCN DGCWV[ OCTMGV GUVKOCVGU DCUGF QP OCPWHCEVWTGTűU PGV RTKEGUŒ GZENWFKPI UQCRŒ VQQVJRCUVGUŒ TC\QTU CPF DNCFGs.

1



1  2022 sales.

IN UNITS
#1

>Ɖ14Bn 
1



PREMIUMIZATION INNOVATION


