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A BUOYANT

I

market

8 February 2019



THE BEST GROWTH
in 20 years

*Excluding razors, soaps and toothpastes. 2018 provisional estimates - Source: LôOr®al estimates. At constant exchange rates.

+5.5%ḗ
*
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*Excluding razors, soaps and toothpastes. 2018 provisional estimates - Source: LôOr®al estimates. At constant exchange rates.

WORLDWIDE BEAUTY MARKET* BY GEOGRAPHIC ZONE

+5% ḗ 0% ḗ +8% ḗ

NORTH AMERICA WESTERN EUROPE NEW MARKETS

+10% ḗ

ASIA PACIFIC LATIN AMERICA EASTERN EUROPE AFRICA, MIDDLE EAST

+3% ḗ +5% ḗ 0% ḗ
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*Excluding razors, soaps and toothpastes. 2018 provisional estimates - Source: LôOr®al estimates. At constant exchange rates.

TRAVEL RETAIL

MASS MARKETLUXURY
DERMO-

COSMETICS PROFESSIONAL

E-COMMERCE

+25% ḗ +22% ḗ

+11% ḗ +4% ḗ +6% ḗ +2% ḗ

WORLDWIDE BEAUTY MARKET* BY SECTOR
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*Excluding razors, soaps and toothpastes. 2018 provisional estimates - Source: LôOr®al estimates. At constant exchange rates.

SKINCARE MAKEUP 

+5% ḗ

HAIRCARE FRAGRANCES OTHER

+9% ḗ +2% ḗ +5% ḗ +3% ḗ

WORLDWIDE BEAUTY MARKET* BY CATEGORY
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2014 2015 2016 2017 2018

+5.5%*

*Excluding razors, soaps and toothpastes. 2018 provisional estimates - Source: LôOr®al estimates. At constant exchange rates.

THANKS TO STRONG UNDERLYING TRENDS
THE MARKET HAS ACCELERATED

ḗ
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INSATIABLE DESIRE
for beauty

Acceleration thanks to an

1
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HAPPINESS
Pleasure Well-being

Self-esteem Confidence



EXCITING NEW BENEFITS 

BETTER PERFORMANCE 

SUPERIOR QUALITY

CONSUMERS ARE READY 

TO TRADE UP

PREMIUMIZATION
Acceleration thanks to

2
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DIGITALIZATION
Acceleration thanks to

3
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BEAUTY 
ONE OF THE MOST 

ENGAGING 

CATEGORIES ONLINE
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EXPLOSION OF 

SHARING AND 

SELF-EXPRESSION 

ON SOCIAL MEDIA



IT HAS NEVER BEEN EASIER TO 

DISCOVER BEAUTY

SHARE IT & SHOP IT
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PENETRATION
of beauty

Increased

4

8 February 2019



E-COMMERCE
Extending our reach far beyond traditional distribution
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BEAUTY CONSUMPTION PER CAPITA INDEX*

EASTERN EUROPE

LATIN AMERICA

ASIA

MIDDLE-EAST AFRICA

100 < 35 < 20 < 10
NORTH AMERICA

WESTERN EUROPE

JAPAN

*LôOr®al 2017 BMS estimates - excluding soaps, toothpastes and razors. Net manufacturing prices (sell-in).

The market has many

WHITE SPACES
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NEW CONSUMER
targets
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at a good pace in 2019

THE MARKET WILL 

CONTINUE TO GROW

We are confident that
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II

STRONG
YEAR

A VERY

8 February 2019



*2018 like-for-like sales growth8 February 2019

THE BEST YEAR
in a decade

+7.1%
*


