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WORLDWIDE BEAUTY MARKET* BY CATEGORY
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WORLDWIDE BEAUTY MARKET* BY SECTOR
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BEAUTY MARKET* BY GEOGRAPHIC ZONE
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BEAUTY MARKET* BY GEOGRAPHIC ZONE new markeTs)

ﬁ ASIA, T ﬁ LATIN T fEASTERNT fAFRICA, T

PACIFIC AMERICA EUROPE MIDDLE EAST
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ACCELERATED GROWTH*

+5.5%
+5.1%

+4.2% +4.3%

2017 2017 2017 2017
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STRENGTHENED
POSITIONS

IN STRATEGIC CATEGORIES

IN STRATEGIC CHANNELS

IN STRATEGIC REGIONS




OUTPACED THE TWO MOST IMPORTANT CATEGORIES
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STRATEGIC
GROWTH
BOOSTERS
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SALES GROWTH

E-commerce

Online sales

2 . 1Bn euros*#
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HIGH
QUALITY
/ RESULTS
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HIGH QUALITY RESULTS

OPERATING NET CASH FLOW*
MARGIN 18% in million euros + 19 - 6%

18%
17.6% 3,970

3,318

2016 2017 2016 2017
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HIGH QUALITY RESULTS

DIVIDEND PER SHARE +76%

in euros

3.55%
3.30

2016 2017
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POWERFUL,

BALANCED AND
VALUE-CREATING
BUSINESS MODEL

FOCUS ON TOPLINE
GROWTH

+

OPERATIONAL
DISCIPLINE




REINFORCED
LEADERSHIP
IN DIGITAL

UPSKILLING TEAMS

ENGAGING CONSUMERS

INCREASING E-COMMERCE

IMPROVING ROI

L'OREAL



PIONEER LINKS WITH THE BEST
TECH AND START-UP PARTNERS
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AT THE CUTTING EDGE
OF BEAUTY 4.0
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INTIMACY

INNOVATION
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COMMUNICATION
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™| WORLD'S MOST ™

ETHICAL
COMPANIES®

WWW.ETHISPHERE.COM
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IN OUR UNIQUE
BUSINESS

CONFIDENCE
MODEL

TOTAL
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A BEAUTY
MARKET
THAT WILL
CONTINUE
TO GROW
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UPPER CLASS

X2

INCREASE IN CONSUMER
SPENDING BETWEEN
2015 & 2030
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INSPIRING,
EXCITING
PRODUCTS




PREMIUMISATION TREND

HIGH

EST

PROPENSITY

TOT
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BEAUTY .
16
9 I
BOTTLED WATER .
16
8
HOUSEHOLD .
CLEANING SUPPLIES
TRADE UP* TRADE DOWN?*

*% of people who traded up/down - Source: McKinsey Global Consumer Sentiment Survey, 2016
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PREMIUM BEAUTY
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GROWING
INTEREST
IN BEAUTY
& SELF-CARE
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SELF-ESTEEM

SELF-CONFIDENCE

RELATIONSHIPS
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INEREASE INICONSUMPTION \

EINKEDHOKEY SOCIOLOGICAL
ANDIDEMOGRARHICSHIETS
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THE NUMBER OF SENIORS IS PROJECTED TO
ALMOST DOUBLE, REACHING 1BN BY 2030*
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URBANISATION IS CREATING NEW NEEDS AND DESIRES

URBAN POPULATION

SBn*

nNCI TYZENSo BY 2030

February 9t, 2018 . EO R EA |_



2.

BEAUTY
PURE
PLAYER
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SHARP
CONSUMER
& CULTURAL
- INSIGHTS
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FUNDAMENTALS
ARE MORE
RELEVANT
THAN EVER
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THE OBSESSION
OF SUPERIOR
QUALITY
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