JEAN-PAUL AGON
CHAIRMAN AND CEiI
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SOLID PERFORMANCE

Strong sales |
growth
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THE BEAUTY MARKET
REMAINED DYNAMIC

I_VVC)RLDWIDE
BEAUTY MARKET™

+3.5%/+4%

SOURCE: LOOREAL ESTI MATES. EXCLUDI NG EXCHANGE RATE | MPACT

LOREAL



WORLDWIDE BEAUTY MARKET*
BY GEOGRAPHIC ZONE

WESTERN
EUROPE

AMERICA

NEW MARKETS

*EXCLUDING SOAPS, TOOTHPASTES AND RAZORS. 2015 PROVISIONAL ESTIMATES
SOURCE: LOOREAL ESTI MATES. EXCLUDI NG EXCHANGE RATE | MPACT
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WORLDWIDE BEAUTY MARKET*
BY GEOGRAPHIC ZONE

EASTERN

EUROPE

AMERICA

AFRICA,
MIDDLE EAST

*EXCLUDING SOAPS, TOOTHPASTES AND RAZORS. 2015 PROVISIONAL ESTIMATES
SOURCE: LOOREAL ESTI MATES. EXCLUDI NG EXCHANGE RATE | MPACT
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WORLDWIDE BEAUTY MARKET*
BY DISTRIBUTION CHANNEL

PROFESSIONAL

BEAUTY DOOR-TO-DOOR

*EXCLUDING SOAPS, TOOTHPASTES AND RAZORS. 2015 PROVISIONAL ESTIMATES
SOURCE: LOOREAL ESTI MATES. EXCLUDI NG EXCHANGE RATE | MPACT
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SOLID
GROWTH

LOREAL



LOOREAL
LUXE

*2015 LIKE-FOR-LIKE SALES GROWTH

ACTIVE
COSMETICS

3 DIVISIONS OUT OF 4
OUTPERFORMED THEIR MARKET

PROFESSIONAL
PRODUCTS

CONSUMER
PRODUCTS

LOREAL



CONSUMER PRODUCTS
BETTER GROWTH

+2.5%*

+1.6%*

2014 2015

*2015 LIKE-FOR-LIKE SALES GROWTH

LOREAL




CONSUMER PRODUCTS
ACCELERATION IN THE 2N° HALF

+3.2%*

+1.9%*

* 2015 LIKE-FOR-LIKE SALES GROWTH

LOREAL




CONSUMER PRODUCTS
RENOVATING BRAND IMAGES

L’OREAL

PARIS

SKINACTIVE

IVE WAY TO BETTER SKIN
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CONSUMER PRODUCTS
SEIZING THE OPPORTUNITIES

OF GLOBAL MARKET TRENDS

REAL



CONSUMER PRODUCTS
AMPLIFYING INNOVATION

THE " SKINCARE THAT BOOSTS YOUR NATURAL
ROSY TONEFROMWITHIN
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INTENSELY REVITH

FACIAL 0

A POTENT FACIAL o WiTH
99% OILS OF NAT, URAL ORIGIN

LOREAL







24 MAGISKA DAGAT
TILL JUL
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DEVELOPING
ON ALL
CC)NTINENTS_I

LOREAL



SOLID RHYTHM OF GROWTH

I_WESTERN
EUROPE
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WESTERN EUROPE
OUTPERFORMING

+2.3%**

~+1%*

MARKET LOREAL

*EXCLUDING SOAPS, TOOTHPASTES AND RAZORS.
2015 PROVISIONAL ESTIMATES. SOURCE: LOOREAL ESTI MATES. EXCLUDI NG EXCHANGE RATE | MPACT.

**2015 LIKE-FOR-LIKE COSMETICS DIVISIONS SALES GROWTH

LOREAL



I_NOF\’TH ERN
EUROPE

GERMANY
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RECOVERY

r-SOUTHERN
EUROPE
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PERFORMANCE STEPPED UP
QUARTER AFTER QUARTER

NORTH
AMERICA

+5.0%*

Q4

+3.8%*

03

+2.9%*

Q2

+2.4%”

Q1
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NORTH AMERICA
CONSUMER PRODUCTS
BACK TO SHARE GAINS AT YEAR-END
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NORTH AMERICA
PROFESSIONAL
PRODUCTS

BACK TO GROWTH
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