
   Follow us on Twitter @loreal 
 

 
 

 
L’ORÉAL AMONG THE TOP 10  

OF THOMSON REUTERS DIVERSITY & INCLUSION INDEX 
 
 
 
Clichy, 6 September 2018 – For the third consecutive year, L’Oréal has been named one of the 
world’s leading companies by Thomson Reuters that ranks over 7,000 international organizations on a 
set of Diversity and Inclusion metrics. In 2018, Thomson Reuters ranked L’Oréal 8th place 
ex-aequo with Natura worldwide, among top players such as Accenture or Novartis, all evaluated on a 
wide range of criteria in four categories.  
 
The scores of Thomson Reuters Index are based on 24 Diversity & Inclusion measures that roll up into 
four key pillars: Diversity, Inclusion, People Development and News Controversies. Only 
companies with scores on all these pillars have been given a global score. 
 
“L’Oréal has an ongoing and enduring commitment to Diversity and Inclusion. This new recognition 
rewards and fosters our efforts”, said Jean-Claude Le Grand, Executive Vice-President Human 
Relations at L’Oréal. “We are convinced that Diversity and Inclusion is a powerful performance lever 
and a unique source of innovation”. 
 
The Thomson Reuters Index evaluates Diversity as a measure of gender and cultural diversity across 
management and boards, and diversity processes and objectives. Widely acknowledged as a longtime 
global leader in gender equality, L’Oréal promotes parity and equal pay throughout the company.  
 
Regarding Inclusion, the Group ensures that people with disabilities are welcomed and valued thanks 
to a voluntary policy that covers accessibility, sourcing, recruitment and training as well as awareness 
seminars. Furthermore, to encourage a more and more inclusive workplace and ensure its 
employees’ development, L’Oréal is now evaluating how its managers are leveraging Diversity and 
Inclusion.  
 
Lastly, the proactive approach towards Diversity is part of L’Oréal’s policy in respect of Human Rights, 
published in 2017. 
 
The Thomson Reuters Index is a unique ranking on Diversity and Inclusion that transparently and 
objectively measures the performance of companies against factors that define diverse and inclusive 
workplaces. 
 
 
 
About L'Oréal 
  
L’Oréal has devoted itself to beauty for over 100 years. With its unique international portfolio of 34 diverse and 
complementary brands, the Group generated sales amounting to 26.02 billion euros in 2017 and employs 82 600 
people worldwide. As the world’s leading beauty company, L’Oréal is present across all distribution networks: 
mass market, department stores, pharmacies and drugstores, hair salons, travel retail, branded retail and e-
commerce.  
  
Research and innovation, and a dedicated research team of 3 885 people, are at the core of L’Oréal’s strategy, 
working to meet beauty aspirations all over the world. L’Oréal’s sustainability commitment for 2020 “Sharing 
Beauty With All” sets out ambitious sustainable development objectives across the Group’s value chain.  
 
For more information: http://mediaroom.loreal.com/en/ and on Diversity and Inclusion: 
http://www.loreal.com/group/diversity-and-inclusion 
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“Th is  news  re l ease does  not  cons t i tu te  an o f fer  t o  se l l ,  o r  a  so l i c i ta t ion  o f  an o f fer  to  buy  L 'Oréa l  
shares .  I f  you w ish to  obt a in  more comprehens ive i n format ion about  L 'O réa l ,  p lease re fe r  to  the  
pub l i c  documents  reg is tered in  France w i th  the Aut or i té  des  Marchés  F inanc iers ,  a lso  ava i lab le  in  
Eng l i sh  on ou r  In te rnet  s i te  www. lorea l - f i nance.com.  
This  news  re lease may  conta in  some fo rward- l ook ing s ta tements .  A l though the Company  cons iders  
that  these  s ta tements  are  bas ed on reas onable  hypotheses  a t  the  dat e  o f  pub l i ca t ion  o f  t h is  
re l ease,  they  a re  by  the i r  na tu re  sub jec t  to  r i sks  and  unce r ta i n t ies  wh ich cou ld  cause ac tua l  resu l t s  
to  d i f fe r  mat er i a l l y  f rom those ind ic a ted or  p ro j ec ted in  these s ta tements . ”  
 
 
 
 
 

Contacts L'ORÉAL (switchboard + 33 1.47.56.70.00)  
 
 

Individual shareholders  
and market authorities 

 Financial analysts  
and institutional investors 

 
Jean Régis CAROF  Françoise LAUVIN 

Tel: + 33 147 56 83 02  Tel: +33 147 56 86 82 
jean-regis.carof@loreal.com  francoise.lauvin@loreal.com 

 
 

For further information, please contact your bank, stockbroker or f inancial  insti tution (I.S.I.N. code: FR0000120321), and consult your usual 
newspapers or magazines or the Internet si te for shareholders and investors, www.loreal-f inance.com,the L’Oréal Finance app or cal l  the toll -

free number from France: 0.800.66.66.66. 
 

Journalists 
Polina HUARD   

Tel: +33 147 56 87 88   
polina.huard@loreal.com   
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